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System of Georgia

INSTRUCTIONAL FACULTY CONSORTIUM COMMITTEE (IFCC)

MARKETING MEETING MINUTES

Date: Wednesday, March 25, 2026

Time: 10:00 AM —3:00 PM

Location: Central Georgia Technical College Milledgeville
Meeting Facilitator: Liz Noles

Recorder: Liz Noles

Attendees: Olivia Brown, Kristel Baranko, Jim Marcin, Kevin Ward, Carrie Viohl, Santrell Davis, Clarissa Sparks,
Taurus Madric-Morris, Mark Upton, Mary L. Cross, Michael Jones, John Troutman

WELCOME AND CALL TO ORDER:

Chair Olivia Brown welcomed everyone and called the meeting to order. Previous meeting minutes were
presented and approved by the group.

DISCUSSION SUMMARY:
New Business: TCSG Significant Growth & Impact on Marketing
New Academic Programs and Initiatives

Participants discussed program offerings across institutions, including marketing management, digital
marketing, entrepreneurship, and social media. Several colleges reported additions or pending additions of
digital marketing courses. A standardized digital marketing course has been completed and is in KMS; it needs to
be added to the college catalog and fall schedule at each institution.

University Partnership / Transfer & Articulation Agreements

Recent system-wide articulation agreements have been finalized with Mercer University, Luther Rice, American
College of Education, and Middle Georgia State University. Current marketing coverage includes Principles of
Marketing and Social Media Marketing. Natalie Dames is the TCSG articulation specialist and point of contact.
Institutions were encouraged to review local articulation opportunities and reach out to their registrars.
Agreements are accessible on the TCSG intranet.

Expanded Diploma / High School Options

Dual enrollment and dual achievement programs were discussed. Several colleges reported active or planned
partnerships with local high schools. Dual achievement students were highlighted as a growing population with
strong program fit.
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TCSG Updates — Liz Noles

Liz introduced herself as the new curriculum program specialist for business and personal services at TCSG and
shared her background in business technology. She encouraged participants to reach out with questions. She
covered articulation agreements, Al training in TCSG Blackboard, Al Innovation Group, and the availability of
system-wide resources on the TCSG intranet.

Updates: Digital Marketing Course and Name Change
Digital Marketing Course Status

The standardized digital marketing course has been completed and is in KMS. Each institution needs to add it to
the college catalog and fall schedule, coordinating with the registrar as needed. Discussion included the use of
free certification platforms (Google Skillshop, HubSpot Academy, Canva, SimpleLearn) and inclusive access
programs to reduce textbook costs. Hootsuite was noted as a useful platform.

Program Name Change Status

The committee discussed and confirmed the name change from "Marketing Management" to "Marketing."
Implementation steps include updating Banner records, college catalogs, websites, promotional materials,
business cards, and email signatures before the next academic year. Participants were encouraged to involve
students in creating updated promotional materials as a course project.

Updates: Curriculum "Real Talk"
Program Updates and Curriculum Review

An executive committee structure was established to lead a formal curriculum review, with regional
representation:

Each region is expected to complete three courses by the next fall meeting and the remaining three by the
following spring.

Update: Student-Centered Strategies
Recruitment & Retention

Dual enrollment and dual achievement programs were identified as active recruitment pathways. Stackable
TCCs and entrepreneurship programs were noted as draws for students seeking flexible, shorter-term options.

Graduation Rates / Completion Outcomes
Program duration and financial aid implications were briefly discussed.
Al in the Classroom

An Al innovation group led by Stephanie O'Donoghue was introduced as a faculty community for sharing best
practices. TCSG Al training modules are available through Blackboard; some institutions have made completion
mandatory. Academic integrity concerns around Al-generated student work were also discussed, with
participants sharing strategies for maintaining originality in assignments.



Update: Best Practices
Participants shared a range of strategies currently in use:

e Project-based learning, including mandatory virtual meetings and video presentations for online
students

e Free certification platforms integrated into course assighnments (Google Digital Garage, HubSpot
Academy, Skillshop, Canva)

e Acentralized OneDrive resource was proposed to house assignments, links, and screenshots across
programs — faculty are encouraged to contribute

e Visual merchandising was discussed as a course worth updating to incorporate digital marketing
components given shifts in the retail landscape

e Small business outreach to marketing programs for social media management and website work was
noted as an emerging opportunity for student projects

Additional Business:
Insurance Call Center Representative TCC — Course Removal Vote

A vote was held on removing two core courses from the Insurance Call Center Representative TCC. The rationale
was that these courses create a barrier for students. Removing them reduces credit hour requirements without
affecting financial aid eligibility. The committee voted in favor of removal. A formal probe will be initiated to
execute the change.

Minutes Submitted By: Liz Noles
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