IFCC Meeting Minutes — Spring Session

Date: April 22, 2024

Time: 10:00 AM - 3:00 PM
Location: Macon

Chair: Perry Hidalgo
Vice-Chair: Olivia Brown

Welcome

Perry Hidalgo, IFCC Chair (Acting); Olivia Brown, IFCC Vice-Chair (Acting)

- Details: The meeting commenced with opening remarks from Perry Hidalgo, elected Vice
Chair, welcoming all members and outlining the agenda. Olivia Brown provided a brief
overview of the goals for the session.

Approvals and Presentations
- Chair: Perry Hidalgo
- Speakers: Nayke Heine, Jennifer Niles, Shelby Wodarczyk, Kelly Kimball, DeKindra Grier,
Abigail Stringer
- Details:

- Minutes Approval: Previous meeting minutes were approved.

- TCSG Updates: Brief updates on ongoing initiatives and outcomes.

- Publisher Presentations:

- Pearson, McGraw-Hill, and Cengage presented updates on educational content and tools.

AI/OER Update

- Speaker: Olivia Brown

Olivia Brown discussed the rise in textbook costs and presented the benefits and potential of
integrating Open Educational Resources (OER) to reduce expenses for students. She also
introduced the possibility of using Al tools, such as ChatGPT, to streamline syllabus creation,
potentially saving faculty significant time.

Curriculum
Speaker: Kristi Baranko
- Curriculum Updates:

- Discussion on E-commerce courses EC52 & EC53, and BUSN1470 as an elective.

- Highlighted the need for curriculum alignment with four-year institutions to facilitate
articulation agreements.

- Recruitment Strategies: Discussed approaches to improve student recruitment and
engagement.



New Digital Course Update
- Speakers: Alexis Williams

- The new Digital Marketing course was discussed as a necessary addition to align with
industry expectations and enhance the relevancy of the program.

- Emphasized the need to rename or phase out outdated courses like desktop publishing.

e The group discussed updating and aligning the existing course MKTG2030 Digital
Publishing and Design, to meet committee recommendations for the proposed Digital
course. This would be the most expedient and timely method, as stated by Dr. West, to
keep curriculum updated and current.

Recruitment Strategies

Discussion Highlights:

- Marketing Program Alignment: Noted discrepancies between our marketing management
program and those at other institutions, specifically in discussions with Mercer University.

- Curriculum Review: Identified a gap in course reviews, with the last occurring 7-8 years ago.
Agreed on the need to update and make content relevant.

- New Course Teams: Proposed the creation of teams to oversee curriculum reviews and updates.

Discussion on Marketing Program Name Change

Alignment with Four-Year Schools: The committee discussed the need to rename the marketing
program from "Marketing Management" to simply "Marketing" to align with the nomenclature
used by the University System of Georgia and other four-year institutions. This alignment is
crucial for facilitating articulation agreements and could serve as a potent recruitment strategy to
boost enrollment in our marketing programs.

Survey and Voting: It was decided to conduct a survey among the faculty to vote on the
proposed name change. This will ensure that the decision is made with broad input and
consensus.

¢ IFCC members will need to vote for a potential name change at the next scheduled
meeting.

Discussion on ChatGPT and Student Cheating -Alexis Williams

- Issue Raised: Alexis Williams initiated a discussion concerning the use of Al tools like
ChatGPT by students and the associated risks of academic dishonesty.

- Potential Solutions: The group discussed the integration of Respondus LockDown Browser as
a preventive tool against cheating during online exams, acknowledging that no current tools can
conclusively determine if a student used Al illicitly for assignments.

- Syllabus Addition: It was proposed to include a paragraph in course syllabi stating that
students are permitted to use Al tools such as ChatGPT for their coursework. However, they
must document their use, including the prompts they input into the Al and a critical analysis of



the Al's output to reflect their understanding and agreement or disagreement with the generated
content.

Time Management and Publisher Presentation Concerns
- Issue: The extensive time allotted to publisher presentations from Pearson, McGraw-Hill, and
Cengage significantly impacted the meeting schedule, resulting in insufficient time to thoroughly
address other critical issues.
- Resolution: To better manage meeting time and ensure all agenda items receive adequate
discussion:
- It was decided that future meetings would limit the number of publishers allowed to present
at any single meeting to just one.
- Additionally, any publisher presenting at the meeting must also provide lunch, which is
aimed to streamline the schedule and maximize efficiency during the meeting time.

Follow-up Actions:
- Meeting Structure Review: Perry Hidalgo and Olivia Brown will review the meeting structure
to ensure a more balanced agenda and adequate time allocation for each topic.

Discussion on Meeting Location
- Details:

- Location Concerns: Members expressed concerns about the Macon meeting location, noting
that it was inconveniently distant for many participants.

- Proposed Change: A suggestion was made to consider alternative locations that might be more
centrally located for all members, to facilitate easier access and greater attendance.

- Next Steps: The committee agreed to compile a list of potential new locations and to survey
members for their preferences. This will help in selecting a venue that best meets the needs of the
majority for future meetings.

- Gwinnett Technical College was suggested for the next meeting.

IFCC State Officer elections will be held at the Fall 2024 meeting.
- Please think about nominees for your officer team of both Chair, and Vice Chair.

Speaker: Perry Hidalgo
- Perry Hidalgo concluded the meeting by thanking all participants for their contributions and
outlining the next steps for implementing the discussed strategies.
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